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Tom tat
Xdy dung thuong hiéu ca nhdn la mgt yéu t6 thiét yéu giip giang vién dai hoc ndng cao tam dnh huong va
uy tin hoc thudt. Nghién ciu nay dé xudt va kiém dinh mét mé hinh toan di¢n vé cdc yéu t6 quyét dinh
dén viéc xdy dung thuong hiéu cd nhdn trong méi truong gido duc dai hoc. Dit liéu khdo sdt tir 244 gidang
vién tai Viét Nam va dugc phdn tich bang PLS-SEM cho thdy bdn sdc cd nhdn, ndng liuc chuyén mon,
hinh dnh, sy khdc bi¢t va truyén théng xa hgi ¢é tac dong tich cuc dén y dinh xdy dung thuong hiéu. Péng
thoi, nghién ciu lam o vai tro trung gian cia mang xa héi trong viéc chuyén héa y dinh thanh hanh déng
xdy dung thuong hiéu cu thé. Két qud nghién aiu khéng chi bd sung vao ly thuyét vé thuong hi¢u cd nhdn
trong béi canh hoc thudt ma con mang lai ham y chién liuge cho gidng vién va cdc co sé dao tgo nhdm phadt
trién thuong hi¢u mgt cach hi¢u qud va bén vimng.

Tu khoa: gidng vién, gido dyc dai hoc, mang xa hgi, thuong hi¢u ca nhdn, truyén thong xa héi

Abstract
Personal branding is an essential factor for university lecturers to enhance their influence and academic
reputation. This research proposes and validates a comprehensive model of the factors determining personal
brand construction within the higher education setting. An analysis of survey data from 244 lecturers in
Vietnam using PLS-SEM indicates that personal identity, professional expertise, image, differentiation,
and social media positively influence the intention to build a personal brand. Furthermore, the study clarifies
the mediating role of social networks in translating intention into concrete brand-building actions. The results
of this study not only add to the literature on personal branding in an academic context but also provide
strategic implications for faculty and their institutions to foster brands in an effective and sustainable manner.
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rong ky nguyén ky thuit s6, xdy dung thuong hiéu cd nhan khong con la

dic quyén cua linh vyc kinh doanh ma da tré thanh mét chién luge thiét

yéu cho sy phdt trién ngheé nghiép cua moi cd nhan. Pay 1a qud trinh chu dong quan

tri va truyén thong cdc gid tri doc ddo cua ban than nhim tao ra lgi thé canh tranh,
thu hiit co hoi va khang dinh uy tin trong linh vyc hoat dong.'

DPéi véi gido duc dai hoc, su chuyén déi s6 va muc do canh tranh ngay cang cao

da khién thuong hi¢u cd nhan cua moi giing vién tré thanh moét yéu té quan trong.

Mot gidang vién vdi hinh dnh chuyén moén viing vang, uy tin hoc thuat va phong cich

1 Peter Montoya, Tim Vandehey, Brand called you: Make your business stand out in a crowded marketplace,
Mcgraw-hill Education-Europe, 2008.
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giang day dic sic khong chi gitip gia ting anh huéng ¢4 nhan ma con gép phan tryc
ti€p vao viéc nang cao thuong hiéu t6 chic.? Cdc nghién ciu truée day ciung khing
dinh thuong hi¢u cd nhan caa giang vién dong vai trd ngay cang quan trong trong
viéc thu hiit sinh vién, phu huynh va déi tic.> Mot thuong hi¢u cd nhan manh mé
cua giang vién khong chi nang cao uy tin ¢d nhan ma con tré thanh tai san gid tri cho
thuong hiéu téng thé cua co sé gido duc, gép phan quan trong vao viéc thu htit sinh
vién tiém nang va tao dung niém tin noi phu huynh.

Johnson chi ra ring thuong hi¢u cd nhan la qud trinh ma mét cd nhan chu dong
quan ly 4n tugng cua nguoi khdc vé minh thong qua chuyén moén, ky nang va kinh
nghiém.* Hearn b6 sung day 1a mot tién trinh lién tuc, trong d6 cd nhan khong chi
cap nhat xu hudng truyén thong méi ma con lién tuc diéu chinh cdch thiic ho duge
nhan dién trong tim trf cong chuing.” Pic biét, trong bdi canh s6 héda, gidng vién can
duy tri chuyén mon hoc thuat, vira biét cdch tan dung cdc cong cu truyén thong xa
hoi dé xiy dung va lan toa thuong hi¢u cd nhan.®

Tai Viét Nam, bdi canh gido duc dai hoc mang nhiing dic thu riéng. Qud trinh
ty chu dai hoc va canh tranh ngay cang gay git dang tao ra dp luc nhung cting Ia thoi
co dé giang vién khing dinh gid tri ban than. Tuy nhién, vin héa coi trong tinh tap
thé va cic quy dinh hanh chinh doi khi ¢6 thé tao ra nhiing rao can nhit dinh déi
véi viéc phdt trién thuong hiéu cd nhan. Mic du vay, sy phdt trién nhanh chéng cia
cong ngh¢ va mang xa hoéi tai Vit Nam dang mé ra nhiing con dusng mdi dé€ giang
vién két néi va tao dnh hudng dén sinh vién. Cdc nghién ciu hién nay chu yéu tip
trung mo ta loi ich hogc phan tich cdc trusng hgp dién hinh, nhung con ton tai moét
khodng tréng nghién ctiu quan trong: chua xay dung mét mo hinh toan dién va kiém
dinh thyc nghi¢m cdc yéu t6 cot 1o1 tic dong dén y dinh va hanh dong xay dung
thuong hiéu cd nhan cua giang vién. Xuit phdt ti thuc tién d6, nghién ciu hudng
t61 hai muc tiéu chinh: (i) xdc dinh va do lutng tic dong cta cdc yéu t6: ban sic cd
nhan, nang lyc chuyén mon, hinh anh, sy khdc biét va truyén thong xa hoéi lén y
dinh x4y dung thuong hi¢u cd nhan; va (i) kiém dinh vai tro trung gian cia mang xa
hoi trong méi quan h¢ gitia y dinh va hanh dong xay dung thuong hié¢u. Bing cich
thuc hién cdc muc tiéu trén, nghién cdu bé sung ly thuyét vé thuong hiéu cd nhan
trong béi cinh hoc thuat dong thoi mang lai ham y chién luge cho giang vién va cdc
trudng dai hoc 6 Viét Nam.

1. Tong quan nghién cuu va gia thuyét nghién cuu

Thuong hi¢u cd nhan (personal branding) 1a qud trinh moét cd nhan xay dung, quan

tri va truyén thong hinh anh, nang luc, gid tri va tinh cich riéng ctia minh nhim tao

2 V.V. Mantulenko, E.Z. Yashina, S.I. Ashmarina, “Personal brand of university teachers in the digital
age”, International Scientific Conference “Digital Transformation of the Economy: Challenges, Trends, New
Opportunities”, 2019, tr. 62-70.

3 S. I. Kolodeznikova, E. N. Neustroeva and E. K. Timoteeva, “Personal brand of university teachers in the
Arctic regions in the context of digitalization of education”, SHS Web of Conferences, Vol. 13, 2021, DOI:
https://doi.org/10.1051/shsconf/202111300055

4 Katryna M. Johnson, “The importance of personal branding in social media: Educating students to create and
manage their personal brand”, International Journal of Education and Social Science, Vol. 4(1), 2017, tr. 21-27.

5 Alison Hearn, “Meat, mask, burden: Probing the contours of the brandedself”, Journal of Consumer Culture,
Vol. 8(2), tr. 197-217, DOI: https://doi.org/10.1177/1469540508090086

6 Tira Nur Fitria, “Lecturer’s personal branding in the digital era: Building good reputation and positive

image through social media”, International Journal of Business, Humanities, Education and Social Sciences
(IJBHES), Vol. 5(2), 2023, tr. 76-87, DOI: https://doi.org/10.46923/ijbhes.v5i2.269
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dung uy tin, su khdc biét va anh hudng trong mit cong ching.” Trong méi trudng
gido duc dai hoc, gidng vién vira la nguoi truyén dat tri thiic, viia la nguoi dai dién
cho hinh anh va danh tiéng cua nha truong. Mot thuong hi¢u cd nhan manh giip
gidng vién thu hit sinh vién, ning cao uy tin hoc thuit va déng gdp truc tiép vao
thuong hiéu t6 chic.”

Cdc 1y thuyét nhu Ly thuyét Nhan dang xa hoi,” Ly thuyét Tin hi¢u" va Ly
thuyét Hanh vi ¢ ké hoach! cho thdy vi¢c xiy dung thuong hi¢u cd nhan chiu anh
huéng ti cd dic di€ém cd nhan va béi canh xa hoi. Do dé, dé hiéu r6 dong luc xay
dung thuong hiéu cua gidng vién, can xem xét nhiéu yéu t8 tién dé khdc nhau.

1.1. Nhdn dién ban thdn

Trong béi canh gido duc dai hoc, viéc gidng vién tu nhan dién ban than (self-
identity) cé vai trd quan trong trong vi¢c hinh thanh dong lyc xay dung thuong hi¢u
cd nhan. Nhan dién ban than phan dnh cdch ¢4 nhan hiéu vé gid tri, ning luc va vai
trd nghé nghiép ctia minh, tii d6 dinh hudng cich thiic ho trinh bay hinh anh véi
cong dong hoc thuat va xa hoi."? O cdp do cd nhan, viéc ty nhan dién giip giang
vién hiéu ro di€ém manh, gid tri ¢t 161 va phong cdch riéng, tit d6 hinh thanh dong
luc xay dung thuong hi¢u."”

Nhiéu nghién ciiu chi ra ring ban sic ngheé nghiép cia giang vién khong phii
la yéu t6 ¢ dinh ma dugce hinh thanh va tdi cdu tric trong qud trinh lam viéc. Qud
trinh chuyén déi nghe nghi¢p'* va dao tao tién si" dinh hinh manh mé cich giing
vién hiéu va xdc lap ban than. Dong thoi, trdi nghiém cong viéc, vin hda té chuc'®
cung vdi cdc yéu t6 ¢d nhan nhu tudi, thim nién va sy 6n dinh ngheé nghi¢p'’ cung

7 Lauren I. Labrecque, Ereni Markos, George R. Milne, “Online personal branding: Processes, challenges,
and implications”, Journal of Interactive Marketing, Vol. 25(1), 2011, tr. 37-50, DOI: https://doi.
org/10.1016/j.intmar.2010.09.002; Ifan D. H. Shepherd, “From cattle and coke to Charlie: Meeting the
challenge of self marketing and personal branding”, Journal of Marketing Management, Vol. 21(5-6), 2005,
tr. 589-606, DOI: https://doi.org/10.1362/0267257054307381

8 Sergey Gorbatov, Svetlana N. Khapova, Evgenia I. Lysova, “Personal branding: Interdisciplinary systematic
review and research agenda”, Frontiers in Psychology, Vol. 9, 2018, tr. 2238, DOI: https://doi.org/10.3389/
fpsyg.2018.02238; Robert L. Williams Jr., Maktoba Omar, “How branding process activities impact brand
equity within Higher Education Institutions”, Taylor & Francis, Vol. 24(1), 2014, tr. 1-10, DOI: https://
doi.org/10.1080/08841241.2014.920567

9 H. Tajfel & J. C. Turner, “The social identity theory of intergroup behavior”, in J. T. Jost & J. Sidanius
(eds.), Political psychology: Key readings, Psychology Press, 1986, tr. 276-293, DOI: https://psycnet.apa.org/
d0i/10.4324/9780203505984-16

10 Michael Spence, “Job market signaling”, The Quarterly Journal of Economics, Vol. 87(3), 1973, tr. 355-374,
DOIT: https://doi.org/10.2307/1882010

11 Icek Ajze, “The theory of planned behavior”, Organizational Behavior and Human Decision Processes, Vol.
50(2), 1991, tr. 179-211, DOI: https://doi.org/10.1016/0749-5978(91)90020-T

12 Ni'matus Solihah, Nuskhan Abid, Muhammad Noor Sulaimansyah, “Social identity of English lecturers
at Islamic universities in Central Java in sociological discourse”, Jurnal Sosiologi Agama, Vol. 18(1), 2024,
tr. 101-114, DOL: https://doi.org/10.14421/js2.2024.181-07

13 S. I. Kolodeznikova, E. N. Neustroeva and E. K. Timofeeva, tldd, tr. 2.

14 Jarred Shellhouse, Nicole Stedman, J. C. Bunch, “Am I an imposter? Navigating the research journey of
university faculty”, Advancements in Agricultural Development, Vol. 4(3), 2023, tr. 1-15.

15 R.Dann, J. Basford, C. Booth, R. O’Sullivan, J. Scanlon, C. Woodfine & P. Wright , “The impact of doctoral
study on university lecturers’ construction of self within a changing higher education policy context”, Studies in
Higher Education, Vol. 44(7), 2019, tr. 1166-1182, DOI: https://doi.org/10.1080/03075079.2017.1421155

16 Lipalesa Mathe and Josphine Hapazari, “The development of professional identity among Lesotho
University Lecturers”, International Journal of Scientific and Research Publications (IJSRP), Vol. 9(4), 2019, tr.
8899, DOI: http://dx.doi.org/10.29322/IJSRP.9.03.2019.p8899

17 Ariela Giladi, N. Davidovitch, Lilach Ben-Meir, “The professional identity of academic lecturers in
higher education post-Covid-19 in Israel”, Education Sciences, Vol. 12(6), 2022, tr. 408, DOI: https://doi.
org/10.3390/educsci12060408
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tic dong truc ti€p dén viéc duy trl ban sic va phdt trién thuong hiéu cd nhan caa
giang vién. Do d6, gia thuyét duge dé xuit nhu sau:

H1: Nhdn dién ban thdn cé dnh hudng tich agc dén y dinh xdy dung thuong hiéu cd nhdn
cia giang vién.

1.2. Chuyén mon

Ning luc chuyén mon (expertise) 1a nén taing quan trong hinh thanh uy tin caa
giang vién, dong thoi la yéu t6 c6t 161 trong qud trinh xay dyng thuong hiéu cd nhan.
Trong gido duc dai hoc, ning luc gidng day va nghién ciu duge xem la nhiing tin
hi¢u ddng tin cay phan dnh gid tri ca gidng vién trong mit sinh vién, dong nghi¢p
va xa hoi.

Cdc nghién ctu gan day chi ra ring ning luc gidng vién ¢6 anh hudng truc tiép
dén su hai long va long trung thanh caa sinh vién. Latip, Newaz va Ramasamy chiing
minh rang niang luc giang vién, bao gdm kién thiic chuyén mon, uy tin va kha nang
truyén dat, khong chi ning cao su hai long ma con thuc diy su gin bé lau dai cua
sinh vién véi nha trudng.” Nghién cdu cta Bakar va Quah cung nhin manh ning
luc gidng day va nghién ciu cua giang vién la xuong séng cua chit lugng gido duc,
qua d6 déng gép quan trong vao danh tiéng cd nhan va t6 chic.”

Bing chuing thuc nghiém cho thiy ning luc chuyén mon cua giing vién khong
chi niang cao hi¢u qua gidng day ma con la yéu t6 quyét dinh sy thanh cong nghe
nghiép. O binh di¢n quéc t€, ning luc hoc thuat va thanh tich nghién ciu duge
xem la chi bdo quan trong d€ xay dung uy tin va mé rong anh huéng khoa hoc.”
Do d9, ning luc chuyén mon vira Ia nén ting cua chit lugng gido duc,? viia Ia dong
luc thuic ddy y dinh xay dyng thuong hiéu cd nhan caa giang vién, do d6 gia thuyét
duoc de xuiat nhu sau:

H2: Chuyén mén danh hudng tich cuc dén y dinh xdy dung thuong hiéu cd nhdn aia
giang vién.

1.3. Hinh dnh

Hinh dnh phan dnh cdch giang vién duge nhan thiic trong mit sinh vién, dong
nghi¢p va xa hoi va dugce coi 1a yéu t8 quan trong trong viéc xay dung thuong hi¢u
cd nhan. Mot hinh anh tich cuc cing ¢6 niém tin, tao dung uy tin va gia ting muc
do anh huéng trong cong dong hoc thuat.” Trong béi canh gido duc dai hoc canh

18 Muhammad Safuan Abdul Latip, Farhana Tahmida Newaz and Ravindran Ramasamy, “Students’ perception
of lecturers’ competency and the effect on institution loyalty: The mediating role of students’ satisfaction”, Asian
Journal of University Education, Vol. 16(2), 2020, tr. 183-195, DOI: https://doi.org/10.24191/ajue.v16i2.9155

19 Tg Nur-Wina Tuan Abu Bakar, Wei Boon Quah, “Lecturer competence and student satisfaction:
A roadmap for quality education”, International Journal of Academic Research in Progressive Education and
Development, Vol. 12(4), 2023, DOI: http://dx.doi.org/10.6007/IJARPED/v12-i4/18970

20 Asia Mbwebwe Rubeba, “Lecturers’ teaching competencies towards improving teaching and learning
process in universities in Tanzania: Students’ perspectives”, Heliyon, Vol. 11(1), 2025, DOI: https://doi.
org/10.1016/j.heliyon.2025.e41683

21 Tatiana Fumasoli, Gaéle Goastellec, Barbara M. Kehm, “Academic careers and work in Europe: Trends,
challenges, perspectives”, The Series: The Changing Academy - The Changing Academic Profession in International
Comparative Perspective, Vol. 12, 2015, tr. 201-214, DOI: https://doi.org/10.1007/978-3-319-10720-2

22 Tg Nur-Wina Tuan Abu Bakar, Wei Boon Quah, ldd, tr. 4, Muhammad Satuan Abdul Latip, Farhana
Tahmida Newaz and Ravindran Ramasamy, ¢ldd, tr. 4.

23 Renee B. Kim, Yan Chao, “Effects of brand experience, brand image and brand trust on brand building
process: The case of Chinese millennial generation consumers”, Journal of International Studies, Vol. 12(3),
2019, DOI: https://doi.org/10.14254/2071-8330.2019/12-3/1
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tranh, hinh anh giang vién con ¢6 tic dong truc ti€p dén su lua chon truong hoc cta
sinh vién. Nghién ciu ctua Effah cho thiy thuong hi¢u hoc thuat dong vai tro ding
ké trong viéc thu hut sinh vién,* trong khi Prastyowati va cong su khing dinh ring
danh tiéng hoc thuat ¢6 thé trung gian cho tic dong cia cdc hoat dong marketing
dén y dinh chon trudng.” Pieu nay cho thidy hinh anh cua gidng vién khong chi
mang tinh c¢d nhan ma con gép phin xay dung thuong hiéu t6 chuic.

Bén canh d6, trong ky nguyén s, hinh anh truc tuyén ngay cang tré thanh
yéu t6 quan trong cua thuong hi¢u cd nhan. Labrecque, Markos, & Milne chiing
minh ring sy hién dién tryc tuyén c6 thé dinh hinh nhan dién cd nhan va gia tang
muic do ghi nhd thuong hiéu.® Gan day, Giladi, Davidovitch, & Ben-Meir cung
chi ra ring giang vién vdi hinh dnh chuyén nghiép dé dang duy tri ban sic nghe
nghiép va mé rong tim anh hudng.”” Do d6, gia thuyét nghién ciu duge dé xuit
nhu sau:

H3: Hinh dnh c6 tdc déng tich cuc dén y dinh xdy dung thuong hiéu cd nhdn cia gidng vién.
1.4. Sy khdc biet

Su khdc biét [a yéu t6 c6t 161 giip thuong hiéu cd nhan tré nén néi bat va cé kha
nang canh tranh trong moi trudng hoc thuat. Theo quan diém marketing, su khdc
bi¢t hoa tao ra gid tri riéng biét, giip thuong hi¢u cd nhan dugce cong chiing ghi nhé
va ddnh gid cao.” Trong béi canh gido duc dai hoc, su khdc biét c6 thé thé hién qua
phong cich giing day, dinh hudng nghién ctiu hay nhung ky nang va gid tri doc ddo
ma gidng vién mang lai cho sinh vién va cong dong khoa hoc.?

Cidc nghién ciu gan day khing dinh ring xiy dung thuong hi¢u thanh cong
thudng biét xdc dinh va khai thdc diém manh doc ddo d€ tao ra ddu 4n riéng.” Arana,
Visquez & Gonzélez cho thiy thuong hiéu cd nhan gitip giang vién khang dinh gid tri
va tao ra lgi thé khdc biét so véi dong nghiép, dong thai gia ting sy gin két véi sinh
vién thong qua chuyén mon va trai nghiém doc ddo.” Mitchell va Trusov cting cho
rang su khdc biét vé phong cdch hoc thuat va cdch su dung mang xa hoi déng vai tro
quan trong trong viéc nang cao uy tin va co hoi nghé nghiép.”

24 Ebenezer Asare Effah, “The effect of brand image on university preference”, IUP Journal of Brand
Management, Vol. XVII(4), 2020, tr. 41-63, SSRIN: https://ssrn.com/abstract=3817996

25 Agustin Hari Prastyowati, Isti Fadah, Diah Yulisetiarini, Diana Sulanti K. Tobing, “The role of academic
branding reputation in mediating the eftects of marketing communication on interest in choosing private
universities (PTS) in East Java”, PalArch’s Journal of Archaeology of Egypt/ Egyptology, Vol. 18(4), 2021, tr.
3761-3777, DOL: https://archives.palarch.nl/index.php/jae/article/view/6894

26  Lauren I. Labrecque, Ereni Markos, George R. Milne, tldd, tr. 3.

27  Ariela Giladi, N. Davidovitch, Lilach Ben-Metir, tldd, tr. 4.

28  Phillip Kotler & K. L. Keller, Marketing management, 15th global edition (Global), Harlow: Pearson Education
Limited, 2016.

29  William Arruda, Kirsten Dixson, Career distinction: Stand out by building your brand, John Wiley & Sons,
2010.

30  Sergey Gorbatov, Svetlana N. Khapova, Evgenia I. Lysova, tldd, tr. 3; Marie-Agnés Parmentier, Eileen
Fischer & A. Rebecca Reuber, “Positioning person brands in established organizational fields”, Journal
of the Academy of Marketing Science, Vol. 41, 2013, tr. 373-387, DOI: https://doi.org/10.1007/s11747-
012-0309-2

31 Juan M. Veldsquez Arana, Marfa C. Carvajal Vdsquez, Antonio Alonso Gonzidlez, “Implicaciones del uso
del personal branding en el profesorado de educacién superior”, Libre Empresa, Vol. 14(2), 2017, tr. 131-
150, DOI: https://doi.org/10.18041/1657-2815/libreempresa.2017v14n2.3036

32 P. J. Mitchell, E. V. Trusov, “Personal branding for academic faculty: A new social phenomenon
for Russian higher education?”, Cultural Studies and Art Criticism, No. 38, 2020, DOI: https://doi.
org/10.17223/22220836/38/9
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Nhu vy, ¢6 thé thdy ring viéc tan dung nhing dic trung va diém manh riéng
biét gitip gidng vién khing dinh gid tri cd nhan, xy dung ban sic nghé nghiép, tit d6
thuc ddy y dinh phit trién thuong hiéu cd nhan:

H4: Sy khdc bi¢t dnh hudng tich cuc dén y dinh xdy dung thuong hiéu cd nhdn cia gidng
vién.

1.5. Truyén thong xa hgi

Xay dung thuong hiéu trén phuong tién truyén thong la qud trinh truyén tai
thong tin, thong di¢p va tao dung 4n tuong thong qua cdc hoat dong truyén thong
da dang. Vi su phdt trién manh mé cua mang xa hoéi, viéc chia sé thong tin cd nhan
va xay dung nhan dién tryc tuyén tré nén dé dang hon.” Céc gidng vién ¢6 thé tan
dung nhiéu nén ting nhu Blog, LinkedIn, Youtube, Facebook hay cdc trang web
hoc thuit dé€ tuong tic vdi sinh vién, dong nghi¢p, dong thoi cang ¢ hinh inh va
thuong hiéu cd nhan.*

Bén canh dd, cic nghién ctiu gan day nhin manh vai trd chién luge cua truyén
thong xa hoéi trong viéc xay dung thuong hiéu hoc thuat. Mitchell va Trusov phdt
hi¢n rang nhiéu giang vién tai cdc truong dai hoc da su dung Facebook, Instagram
va cdc nén tang khic dé quang bd thuong hiéu cd nhan, qua d6é nang cao uy tin va
mé rong co hoi ngheé nghiép.” Gomez-Vasquez va cong su cho thiy cdc cong dong
hashtag nhu #AcademicTwitter déng vai trd quan trong trong viéc giing vién chia
sé chuyén mon, phdt trién mang ludéi va nang cao vi thé hoc thuat.”

Trong béi canh gido duc ngay cang canh tranh, truyén thong xa héi da tré thanh
cong cu chién luge gidp giang vién phdt trién thuong hi¢u cd nhan. Cdc nén ting
nhu Facebook, LinkedIn, Twitter hay Instagram cho phép giang vién chia sé tri thuic,
cong bd khoa hoc va két néi véi cong dong hoc thuit rong 16n, tit dé nang cao uy
tin va muc do anh huéng cd nhan.”’

Truyén thong xa hoi khong chi Ia cong cu giao ti€p ma con la phuong tién
chién luge dé€ gidng vién cung cd ban sic, khing dinh uy tin va thdc ddy y dinh xay
dung thuong hi¢u cd nhan. Do d6, gid thuyét duge dé xudt nhu sau:

H5: Truyén théng xa héi cé tac dong tich cuc dén y dinh xdy dung thuong hiéu cd nhdn
cila giang vién.

1.6. Mang xa hgi

Mang x3a hoi trong nghién ciu nay khong chi gidi han 6 cdc nén ting s6, ma
con bao gom cic mdéi quan h¢ hoc thuat va chuyén mon duge hinh thanh thong
qua tuong tdc truc tuyén va ngoai tuyén. Cdc nghién ciu cho thiy ring mang xa hoi
dong vai tro trung gian quan trong giip cd nhan bién y dinh thanh hanh dong cu thé
thong qua co ché lan tda, hd tro va cong hudng.™ Trong béi canh gido duc dai hoc,

33 Tira Nur Fitria, tldd, tr. 2.

34 Nhu trén.

35  P.J. Mitchell, E. V. Trusov, tldd, tr. 5.

36  Lina Gomez-Vasquez, Laila Forstmane, Carolina Ozi Dias Da Silva, Enilda Romero-Hall, “Personal
branding strategies in online hashtag communities: The case of# AcademicTwitter”, Research in Learning
Technology, Vol. 32, 2024, DOI: https://doi.org/10.25304/rlt.v32.3098

37  PJ. Mitchell, E.V. Trusov, tldd, tr. 5.

38  Nicole B. Ellison, Jessica Vitak, Rebecca Gray, Cliff Lampe, “Cultivating social resources on social network

sites: Facebook relationship maintenance behaviors and their role in social capital processes”, Journal of Computer-
Mediated Communication, Vol. 19(4), 2014, tr. 855-870, DOI: https://doi.org/10.1111/jcc4.12078
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giang vién sé htiu mang ludi hoc thuit manh thudng c6 nhiéu co hoi hgp tic, dé
dang ning cao uy tin va phdt trién thuong hi¢u cd nhan.”” Bateman nhin manh ring
mang xa hoi hoc thuat tryc tuyén mang lai cam gidc thuodc vé cong dong, su ty khing
dinh va co hoi hoc hoi tit nhiéu gée nhin, tii d6 khuyén khich hanh dong phdt trién
thuong hiéu cd nhan.* Ngoai ra, Grant, Lotto, & Jones chi ra ring sy mé rong mang
ludi dong tic gia trong hoc thuat ¢é tic dong manh mé dén sy cong nhan uy tin,
déng vai trd quan trong trong viéc xay dung hinh inh va thuong hi¢u nghé nghi¢p.*!

H6: Mang xa héi co vai tro trung gian trong méi quan hé ginia y dinh xdy dung thuong

hiéu cd nhdn va viéc xdy dung thuong hiéu cd nhdn cia gidng vién.
1.7. Y dinh xdy dung thuong hiéu

Theo Ly thuyét Hanh vi ¢ ké hoach,* y dinh la yéu t6 dy bdo truc ti€p hanh
vi. Trong béi canh gido duc dai hoc, y dinh xiy dung thuong hi¢u cd nhan dugc
xem la dong luc thiic ddy giang vién tham gia cdc hoat dong hoc thuit, nghién ciu
va truyén thong nhim khiang dinh vi trf cia minh.

Gomez-Vasquez va cong su ching minh ring cong dong hashtag hoc thuit trén
mang xa hoi gitip gidng vién thé hién chuyén mon,” mé rong mang ludi va gia ting
sic anh hudng cd nhan. Back, Schmukle, & Egloft cho thiy y dinh nghe nghié¢p la tién
dé cho viéc thuc hién héa cdc hanh dong chuyén mon;* trong khi cdc nghién ciu gin
day khing dinh ring y dinh xay dung thuong hiéu trén mang xa hoi cé méi quan hé
chit ché véi hanh vi duy tri hinh dnh truc tuyén va mé rong tim anh huéng cd nhan.®

H7: Y dinh xdy dung thuong hi¢u cd nhdn cia giang vién cd tdc déng tich cuc dén viée xdy
dung thuong hiéu cd nhdn cia gidng vién.

2. Phuong phap nghién cuu

Nghién ctiu dugc thuc hién theo phucng phdp hén hop, két hop gita dinh tinh
va dinh lugng d€ dam bdo tinh toan dién.

Giai doan nghién ciiu dinh tinh dugc ti€n hanh thong qua phéng vin sau véi 03
chuyén gia c6 kinh nghiém trong linh vuc gido duc dai hoc va thuong hi¢u cd nhan.
Muc tiéu ctia giai doan nay 1a nhim xdc thuc va diéu chinh cdc khdi niém trong mo
hinh ly thuyét ban dau, dong thsi b6 sung cdc bién quan sit cho phut hgp véi béi
canh dic thu cua gido duc Viét Nam, dam bdo tinh hgp 1¢ vé né1 dung trude khi tién
hanh khao sdt dinh luong.

39  George Veletsianos, Royce Kimmons, “Scholars in an increasingly open and digital world: How do
education professors and students use Twitter?”, The Internet and Higher Education, Vol. 30, 2016, tr. 1-10,
DOI: https://psycnet.apa.org/doi/10.1016/j.iheduc.2016.02.002

40  Tiftani Bateman, “Using academic social networks to enhance the student experience in online education”,
Online Learning, Vol. 25(4), 2021, tr. 296-323, DOI: https://doi.org/10.24059/0lj.v25i4.2532

41 Maria J. Grant, Robyn R. Lotto, Ian D. Jones, “What we can learn from elite academic staft publication
portfolios: A social network analysis”, Aslib_Journal of Information Management, Vol. 72(4), 2020, tr. 605-
624, DOL: https://doi.org/10.1108/AJIM-10-2019-0300

42 Icek Ajze, tldd, tr. 3.

43 Lina Gomez-Vasquez, Laila Forstmane, Carolina Ozi Dias Da Silva, Enilda Romero-Hall, tldd, tr. 6.

44 Mitja D. Back, Stefan C. Schmukle, Boris Egloft, “Why are narcissists so charming at first sight? Decoding
the narcissism—popularity link at zero acquaintance”, Journal of Personality and Social Psychology, Vol. 98(1),
2010, tr. 132, DOI: https://doi.org/10.1037/a0016338

45 Paschal Kpimekuu Boruzie, Emmanuel Awuni Kolog, Eric Afful-Dazie & Sulemana Bankuoru Egala,
“Social network for collaborative learning: what are the determining factors?”, Universal Access in the
Information Society, Vol. 23(3), 2024, tr. 1015-1029, DOI: https://doi.org/10.1007/510209-022-00942-3;
P.J. Mitchell, E.V. Trusov, tldd, tr. 5.
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Trén co s6 thang do da hi¢u chinh, giai doan nghién ciu dinh lugng dugc
thuc hién bing cdch khao sdt truc tuyén cdc giang vién dai hoc qua cong cu Google
Forms. Dii liéu thu thap dugc sang loc va phan tich bing phan mém SPSS 25 va
Smart PLS 4.0, 4p dung mo hinh cdu tric tuyén tinh PLS-SEM.*

Nghién cuiu st dung phuong phip chon mau phi xdc suit thuin tién. Kich thudc
maiu dugc xdc dinh dua trén cdc khuyén nghi cho mo hinh SEM* va phan tich hoi
quy boi. Sau khi sang loc, 244 mau hop 1¢ da duge st dung cho phan tich cudi cung.
3. Két qua va thao luan
3.1. Két qua

Sau khi loai bé cic phin hoi khong hgp 1¢ tii nhing ngusi khong phai gidng
vién, s6 mau hgp 1¢ thu dugc 1a 244. Trong d6, gidi tinh nam chiém ty 1¢ cao nhit
VA1 79,2%, nu chiém 20,8%. Xét theo chuyén nganh, nhém giang vién Quan tri kinh
doanh chiém ty 1¢ cao nhit (24,8%), ti€p dén la nhém nganh Tiéng Anh (15,2%); cdc
chuyén nganh con lai chiém ty 1¢ khiém t6n (1,6%). Vé do tudi, nhdm tudi tit 40 dén
50 chiém ty trong lén nhit véi 68%, tiép theo la nhém tii 30 dén 40 tudi (23,2%),
sau d6 1a nhém duéi 30 tudi (6,4%) va nhém trén 50 tudi (6,4%). Xét theo thu nhap,
muc trén 30 triéu dong chiém ty 1¢ cao nhit vdi 64%. Ti€p theo la muic thu nhap tu
20 - 25 tri¢u dong, chiém 17,6%; thu ba la muic tit 25 - 30 tri¢u dong (9,6%) va thip
nhit [a mic dudi 20 triéu dong (8,8%).

NDBT

(o]

0.557

HA

0.233

SKB
MXH

Hinh 1 M6 hinh bing Smart PLS
Nguén: Trich xudt tir phan mém SmartPLS

46 Joseph F. Hair, Jeffrey J. Risher, Marko Sarstedt, Christian M. Ringle, “When to use and how to report the
results of PLS-SEM”, European Business Review, Vol. 31(1), 2019, tr. 2-24, DOI: https://doi.org/10.1108/
EBR-11-2018-0203

47 Joseph F. Hair, Jeffrey J. Risher, Marko Sarstedt, Christian M. Ringle, tldd, tr. 7.
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3.1.1. Danh gid mé hinh do luong

Bdng 1 D¢ tin cdy cia thang do

.. Gia tri He so Do tin
Yéu to Blét;;:uan trung ]T:ui:lh téIi_Iﬁ Sfai Cronbach’s | cay téng | AVE
binh g Alpha | hop (CR)
NDBT1 3.57 0.986 0.697
o NDBT2 3.69 0.928 0.818
T}an}‘jfén 0.828 0.838 | 0.663
an thin | NDBT3 3.6 0.88 0.889
NDBT4 3.98 0.724 0.841
CM1 455 0.677 0.876
. CM2 4.35 0.687 0.883
Chuyén 0.849 0.863 | 0.691
mon CM3 4.37 0.702 0.845
CM4 42 0.751 0.711
HA1 3.96 0.817 0.788
HA2 3.7 0.721 0.773
Hinh anh 0.808 0.813 | 0.632
HA3 3.92 0.691 0.831
HA4 3.78 0.714 0.785
SKB1 4.11 0.795 0.874
) SKB2 4.12 0.768 0.895
Subl.(hac 0.853 0.87 0.697
iét SKB3 4.19 0.849 0.85
SKB4 3.79 0.892 0.705
TTXHI1 3.98 0.837 0.805
Truyén | TTXH2 4.36 0.677 0.717
thong xa 0.734 0.737 | 0.558
hoi TTXH3 3.77 0.917 0.776
TTXH4 3.71 0.878 0.685
YD1 3.81 0.759 0.76
, YD2 3.99 0.847 0.85
Y dinh 0.798 0.801 | 0.623
YD3 3.98 0.762 0.743
YD4 4.8 0.703 0.801
MXH1 4.32 0.725 0.829
| MXH2 4.09 0.871 0.846
Mfg. * 0.856 0.868 | 0.695
01 MXH3 421 0.836 0.828
MXH4 3.88 0.947 0.831
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XDTHI1 3.96 0.734 0.898

Xay dung | XDTH2 4.08 0.703 0.889
thuong 0.906 0.915 0.779

hi¢u XDTH3 4.09 0.752 0.889

XDTH4 3.98 0.783 0.854

Nguén: Trich xudt tic phan mém SmartPLS

A: outer loading; CA: Cronbach’s Alpha;

CR: Composite Reliability; AVE: Average Variance Extracted

Do tin ciy cua thang do duge dinh gid bang hé s6 tai (L), Composite Reliability
(CR) va gid tri trung binh ctia phuong sai trich (AVE). Tt két qua cua bang 1 cho thiy:

Bollen va Lennox khuyén nghi st dung hé¢ s6 tai (loading factor) A d¢ dinh gid do
tin cay cua thang do.*™ D€ méi bién quan sit trong mo hinh duge chip nhan va ding
tin cay d€ phan tich, hé s6 tii phai dat A > 0,7. Tu bang 1 cho thay cdc hé s6 tai A déu
dat trén 0,7, ngoai trti bién NDBT1 (A = 0,697) va TTXH4 (A = 0,685) nhung van
dugc git lai do khong vi pham ngudng loai bo (A < 0,4).%

Hair va cong su da dé xudt hé¢ s6 CR (composite reliability) d€ ddnh gid do tin cay
téng hop.” Véi CR > 0,7, mo hinh duge xem 1a dat d6 tin cay tong hop. Két qua tu
Bang 1 cho thidy, CR nho nhit la 0,73 (TTXH) va CR 1én nhit la 0,915 (XDTH)
déu vugt nguong 0,7 cho thiy thang do dat do tin cy téng hop.

Theo Cooper va Schindler va Hair va cong su néu AVE 2> 0,5, dieu d6 cho thiy
cdc bién quan sit da dat duge mot do chinh xdc hoi tu nhit dinh.” Biang 1 cho AVE
dao dong ti 0,558 (TTXH) dén 0,779 (XDTH), tit ca déu 16n hon 0,5. Vi vay, mo
hinh dat dugc do chinh xdc vé su hoi tu.

Henseler, Ringle va Sarstedt chi ra ring gid tri phan biét (discriminant validity) gitia
cdc khdi niém duge dam bao khi chi s6 HTMT < 0,9.5% Két qua cho thay gid tri cao
nhat cia HTMT 1a 0,893 (gitia Y dinh x4y dung thuong hi¢u — YD va Su khdc biét
— SKB), nho hon ngudng 0,9 cho thidy mo hinh dat gid tri phan bi¢t.

3.1.2. Danh gid mé hinh cdu tric

Theo Hair va cong sy, néu VIF < 3 thi m6 hinh dugc xem la khong c¢6 hién
tugng da cong tuyén.™ Tit ca cdc gid tri VIF déu nam trong khoing tii 1 dén 1,9, déu
nhé hon 3, cho thdy mo hinh khong gip vin dé vé da cong tuyén.

Theo Hair va cong su, gid tri R? > 0,1 [a ¢6 thé chdp nhan duge.”* MXH c¢6 R?
120,233 (thap), XDTH c6 R?1a 0,502 (trung binh) va Y dinh xay dung thucng hiéu
c6 R?1a 0,677 (trung binh). Piéu nay cho thdy mo hinh ¢é kha ning gidi thich cdc
bién phu thuoc.

48 Kenneth Bollen, Richard Lennox, “Conventional wisdom on measurement: A structural equation perspective”,
Psychological Bulletin, Vol. 110(2), 1991, tr. 305, DOI: https://doi.org/10.1037/0033-2909.110.2.305

49 Kenneth Bollen, Richard Lennox, tldd, tr. 9; Joseph F. Hair, Jeffrey J. Risher, Marko Sarstedt, Christian M.
Ringle, tldd, tr. 7.

50  Joseph F. Hair, Jeffrey J. Risher, Marko Sarstedt, Christian M. Ringle, tldd, tr. 7.

51  D. R. Cooper, & P. Schindler, Business research methods, Mcgraw-hill, 2014; Joseph F. Hair, Jeffrey ]J.
Risher, Marko Sarstedt, Christian M. Ringle, ¢ldd, tr. 7.

52 Jorg Henseler, Christian M. Ringle & Marko Sarstedt, “A new criterion for assessing discriminant validity
in variance-based structural equation modeling”, Journal of The Academy of Marketing Science, Vol. 43, 2015,
tr. 115-135, DOT: https://doi.org/10.1007/511747-014-0403-8

53 Joseph F. Hair, Jeffrey J. Risher, Marko Sarstedt, Christian M. Ringle, tldd, tr. 7.

54 Nhu trén, tr. 7.
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Bdng 2 Gid tri f

MXH XDTH YD Ghi chu

CM 0.055 Thip

HA 0.032 Thip
MXH 0.092 Thip
NDBT 0.089 Thip

SKB 0.293 Trung binh
TTXH 0.069 Thip
XDTH

YD 0.303 0.477 Trung binh, cao

Nguén: Trich xudt tit phan mém SmartPLS

Tdc gia st dung két qua 2 d€ gidi thich muic d¢ anh hudng caa bién doc lap
lén bién phu thu¢c. Theo Cohen, > < 0,02 nghia Ia khong ¢é tic dong, 0,02 < 2
< 0,15 la tic dong nho, 0,15 < 2 < 0,35 Ia tic dong trung binh, va > > 0,35 Ia tic
dong 16n.” Do dé, két qua 6 Bang 2 cho thiy cic tic dong chu yéu 6 muc thip dén
trung binh. Trong d6, SKB ==> YD ¢6 £ = 0,293 (trung binh), YD -->XDTH ¢6 £
= 0,477 (cao).

bé kiém dinh y nghia théng ké cua cdc gid thuyét, nghién ciu st dung phuong
phdp bootstrapping véi 10000 mau lip. Theo Halsey va cong su, khi gid tri p < 0,05,
tic dong dugc xem la cd y nghia théng ké; ngugc lai khi p > 0,05, tic dong khong
c6 y nghia théng ke.>

Bdng 3 Két qud tdc dong truc tiép — f2, STDEV, P value

Oricinal Sample | Standard T statis- Keét

Gia thuyét % (0) mean deviation tics (|1O/ | P values .
samp’e (M) | (STDEV) | STDEV]) qua

NDBT -> | Hl 0.187 0.186 0.052 3576 | 0.000%%% | Un8
YD ho

cM -> yp | B2 0.172 0.172 0.055 3.144 0.002%* [flr(’)é

HA -> YD | 0 0.123 0.126 0.037 3.297 0.001%* Llfég
SKB -> H4 kx| Ung
YD 0.418 0.416 0.058 7.173 0.000 he
TTXH -> | H5 0.183 0.183 0.041 4400 | 0.000%%% | Ung
YD ho

55  Jacob Cohen, “Set correlation and contingency tables”, Applied Psychological Measurement, Vol. 12(4), 1988, tr.
425-434, DOI: https://doi.org/10.1177/014662168801200410

56  Lewis G. Halsey, Douglas Curran-Everett, Sarah L. Vowler & Gordon B. Drummond, “The fickle P
value generates irreproducible results”, Nature Methods, Vol. 12(3), 2015, tr. 179-185; Joseph F. Hair,
Jeffrey J. Risher, Marko Sarstedt, Christian M. Ringle, tldd, tr. 7.
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MXH -> Heo - Ung
XDTH 0.245 0.246 0.054 4.578 0.000 ho
YD -> Heé kk Ung

MXH 0.482 0.481 0.064 7.529 0.000 ho
YD -> H7 wxs | Ung
XDTH 0.557 0.556 0.047 11.948 0.000 ho

Nguon: Trich xudt tit phdn mém SmartPLS

Note: *¥<0.05, *¥*<(.01, ***<(.001

Tu két qua cia Bang 3, gid tri p < 0,05. Do dé, cdc gia thuyét H1, H2, H3, H4,
H5, H7 ciing m6i quan hé trung gian H6 déu duge ang ho, cho thiy cdc yéu t6 duge
deé xuit trong mo hinh ¢ anh hudng tich cuic dén Y dinh xay dung thuong hi¢u va
Hanh vi xay dung thuong hiéu cd nhan.

3.1.3. Vai tro trung gian ciia mang xa hgi

Tu két qua Bang 3 cho thdy, v dinh xay dung thuong hiéu tic dong ding ké
dén xay dung thuong hi¢u cd nhan (B = 0,557; p < 0,001). Bong thoi, y dinh xay
dung thuong hié¢u con tic dong gidn tiép dén xiy dung thuong hi¢u cd nhan thong
qua MXH (B = 0,118; p < 0,001). Téng muic tic dong truc tiép va gidn ti€p (B =
0,675; p < 0,001).

Gid tri VAF (Tdc dong gidn tiép/Tdc dong téng hop) [a 17,5% cho thidy mang xa
hoi chi giai thich mét phan cho méi quan h¢ gitia y dinh xay dung thuong hié¢u va xiy
dung thuong hi¢u cd nhan. Két qua nay cho thdy MXH ¢6 vai tro quan trong trong
viéc chuyén héa y dinh thanh hanh dong. Tuy nhién, vai trd trung gian nay khong qud
16n (VAF = 17,5%), diéu nay cho thdy y dinh manh mé c6 thé dan truc ti€p dén hanh
dong xay dung thuong hiéu ma khong hoan toan phu thu¢c vao MXH.

3.2. Thdo lugn

Ké&t qua nghién cdu cho thiy tit ca cdc yéu td trong mo hinh déu ¢6 tic dong
tich cyc va cé y nghia théng ké dén Y dinh xay dung thuong hiéu va Xay dung
thuong hi¢u cd nhan caa gidng vién dai hoc.

Theo dé, Sy khdc biét duge xdc dinh Ia dong luc manh mé nhat (B = 0,418; p <
0,001) thuc day y dinh xay dung thuong hi¢u cd nhan. Day Ia mot phdt hién phut hgp
V6l cdc nghién ciu trude day.”” Cdc yéu t6 nén ting nhu Chuyén moén (B = 0,172;
p < 0,01) va Hinh anh (B = 0,123; p < 0,01) cting dugc xdc nhan ¢6 tic dong tich
cyc, cung c6 cdc quan diém cua Parmentier, Fischer & Reuber.”®

Veé co ché€ hanh vi, nghién ciiu xdc nhan vai tro du bdo tryc ti€p va manh mé cua
Y dinh déi véi Hanh dong (B = 0,557; p < 0,001), phi1 hgp véi Thuyét hanh vi c6
ké hoach (Ajzen, 1991).>” Péng gép quan trong nhit 1a viéc lam 1o vai trd trung gian
moét phian caa MXH, dugce thé hién qua tic dong gidn ti€p ¢6 y nghia (B = 0,118; p
< 0,001). Mic du MXH Ia mét chit xiic tdc hiéu qua,” né khong phai la kénh bit
budc. Phdt hién nay phin dnh dic thi cua béi canh Viét Nam, noi uy tin hoc thuat
truyén théng van 1a mot con dudng quan trong dé€ xay dung thuong hiéu, song song
vdi cdc kénh ky thuat s6.

57 Lauren I. Labrecque, Ereni Markos, George R. Milne, tldd, tr. 3.

58  Marie-Agnes Parmentier, Eileen Fischer & A. Rebecca Reuber, #ldd, tr. 5.
59 Icek Ajze, tldd, tr. 3.

60  Lauren I. Labrecque, Ereni Markos, George R. Milne, tldd, tr. 3.



KINH TE 13

4. Két luan va ham y quan tri

Nghién ciiu nay da xay dung va kiém dinh thanh cong mét mo hinh toan dién,
lam sdng to cdc yéu t6§ then chot thic diy viéc xdy dung thuong hiéu cd nhan caa
giang vién dai hoc tai Viét Nam. Két qua phan tich tti 244 miu khio sit da cung cip
nhting bing chiing thuc nghi¢ém ving chic, khing dinh ring ban sic cd nhan, ning
luc chuyén mon, hinh dnh, su khdc biét va truyén thong xa hoi déu la nhiing yéu t6
tien dé quan trong, c6 tic dong tich cuc va y nghia théng ké dén y dinh xay dung
thuong hi¢u.

Bic biét, nghién ciiu chi ra su khdc biét (B = 0,418) 1a dong lyc manh mé nhit,
cho thiy viéc tao dung mét diu 4n doc ddo, moét gid tri rieng biét 1a ¢St 161 trong
viéc khéi dong qud trinh xay dung thuong hi¢u cta giang vién. Nghién ciu cung
xdc nhan méi quan hé chat ché gitia y dinh va hanh dong xay dung thuong hiéu (B
= 0,557), phtt hgp véi cdc ly thuyét hanh vi kinh dién.

Mot trong nhting phdt hién quan trong nhit ctia nghién ctiu la viéc lam ro vai
trd trung gian moét phan cita MXH. Két qua cho thdy MXH la mot co ché quan
trong, giai thich duge 17,5% tic dong trong viéc chuyén héa suy nghi thanh hanh
dong cu thé. Diéu nay ngu y ring, MXH khong phai la con dudng duy nhit, nhung
la moét chit xuic tdc hiéu qua, giip khuéch dai va hién thuc héa nd lyc xay dung
thuong hi¢u cd nhan trong ky nguyén sé.

P di véi lanh dao cde co sé gido duc dai hoc, can ¢6 su chuyén déi tu duy ti viéc
dp dit mét khuon mau dong nhit sang kién tao mot h¢ sinh thdi nuéi dudng sy khdc
bi¢t. Dieu nay bao gom:

- Vé chinh sich: Can xdy dung cdc chinh sich cu thé cong nhian va khuyén
khich nd luc xay dung thuong hi¢u cd nhan cua gidng vién, 1ong ghép vao cdc tiéu
chi ddnh gid thi dua, b6 nhi¢m. Diéu nay dic biét quan trong trong béi canh tu chu
dai hoc 6 Viét Nam, noi thuong hiéu cia giang vién gép phin truc ti€p vao ning luc
canh tranh ctia nha truong.

- T6 chiic cdc buéi dao tao chuyén sau vé ky ning truyén thong s6, xay dung
né1 dung hoc thuat hip dan trén cdc nén tang mang xa hoéi, quan ly hinh anh cd nhan
va xu ly khing hoang truyén thong. Cung cip nguodn luc héd tr¢ nhu doi ngu thiét
ké, quay dung video d€ giip giang vién san xuit cdc sin pham truyén thong chuyén
nghiép. Xay dung hanh lang phdp ly va quy tic ung xti r6 rang trén khong gian mang
dé bao v¢ va dinh hudng cho gidng vién.

- Vé phia giang vién, qud trinh nay bdt dau tu sy tu dinh vi d¢ tim ra gid tri
doc ddo caa ban than - du d6 1a kha niang giang day 161 cuén hay chuyén mon sau
trong mot linh vyc hep. Tiép dé6, ho can chu dong bién y dinh thanh hanh dong
thong qua cdc cong cu sin ¢d, bit dau ti nhing bude nhéd trén MXH. Quan trong
hon ca, viéc xiy dung thuong hi¢u cd nhan phai duge xem la moét qud trinh dau
tu nhéit qudn va dai han, doi hoi sy vun dip lién tuc ci vé chuyén mon lan tuong
tic cong dong.

5. Han ché€ va hudng nghién cuu trong tuong lai

Mic du nghién ciu da dat dugce nhuing két qua quan trong, viéc thiia nhan cdc
han ché Ia can thiét d¢ dinh hudng cho cic cong trinh trong tuong lai. Trudc hét,
viéc st dung phuong phdp chon mau thuin tién va sy mit can bing vé nhan khiu
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hoc trong mau (ty 1¢ nam giéi cao hon va tip trung 6 mét s6 nganh nhit dinh) ¢6
thé gidi han tinh khdi qudt cua két qua cho toan bo gidang vién dai hoc tai Viét Nam.
Thém vao do, thiét k€ cit ngang ctia nghién ciu chi cho phép kiém dinh méi quan
hé tuong quan tai mot thoi di€ém duy nhat, chua thé khang dinh chic chin vé quan
h¢ nhan qua theo thoi gian. Cudi cuing, viéc dua vao du li¢u ty bdo cdo ¢d thé tiém
4n sy sai léch do nhan thiic cht quan hoic mong muén xa héi cia ngusi tra 16i.

Tuy nhién, chinh nhiing han ché nay lai mé ra nhiing hudng nghién ciu gid
tri. Cdc nghién ctiu trong tuong lai nén dp dung thiét k& theo chitu doc dé€ theo doi
qud trinh phdt trién thuong hiéu cd nhan qua nhiéu giai doan, tii d6 hiéu r6 hon ve
sy tién trién va cdc yéu t6 tic dong. Dong thoi, can xem xét vai trd diéu tiét cua cdc
yéu t6 nhan khiu hoc (gidi tinh, d6 tudi, linh vuc chuyén mon) dé hiéu ro hon su
khdc bi¢t trong nhan thiic va hanh vi xy dung thuong hi¢u cd nhan gitia cic nhém
giang vién khdc nhau. Hon thé nua, viéc mé rong mo hinh nghién ciu la rit quan
trong, biang cich tich hop cdc yéu t6 cap do té chiic nhu vin hda, chinh sich hé trg
cta nha trudng véi vai tro la bién ditu tiét, cing nhu xem xét cdc két qua dau ra cu
thé nhu sy hai long trong cong viéc hay co hoi hop tic nghién ciu. Viéc dp dung
phuong phdp nghién ciu hén hgp, két hop khio sit dinh lugng véi cic nghién ciu
tinh huéng dinh tinh hoic phong vén sau, sé gitip khdm phd nhting co ché€ ding sau
cdc con s8¢ théng ké, mang lai mot sy thiu hiéu sau sic va toan dién hon vé hién
tugng phuic tap nay. @
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