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Tom tat
Nghién aiu tdc dong ciia tiép thi lién két (affiliate marketing) trén Tiktok dén quyét dinh mua hang ciia sinh vién
trén dia ban TP. H6 Chi Minh dua trén dir li¢u khdo sdt thu dugc la 355 phiéu (trong dé c6 324 phiéu hop
l¢). Két qud nghién aiu cho thdy 6 3 yéu td tdac dong aia tiép thi lién két (affiliate marketing) trén Tiktok dén
quyét dinh mua hang: d¢ tin cdy, anh huéng xa hoi, nhdn thiic tinh hin ich. Két qud nghién aiu sé givip doanh
nghiép phdn nao vao viéc khai thdc t6t cdc lgi thé canh tranh trong viéc chinh phic khdch hang tré.

Tu khoa: marketing lién két, quyét dinh mua hang, sinh vién, Tik'Tok

Abstract
This article studies the impact of the affiliate marketing on Tiktok on the purchasing decisions of students
in Ho Chi Minh City based on the survey data collected of 355 responses (of which 324 were valid
responses). The research results show that there are 3 factors that affect the affiliate marketing on Tiktok on
the purchasing decisions: reliability, social influence, and perceived usefulness. The research results will help
businesses to some extent in exploiting competitive advantages in conquering young customers.

Keywords: affiliate marketing, purchase decision, students, TikTok
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SL_I tro1 day cuaa TikTok khong chi Ia moét hi¢n tugng giai trf ma con la
su dich chuyén 16n trong hanh vi tiéu dung, bién niém tin vao ngusi
anh huéng thanh giao dich mua bdn. Cu thé, chién lugce tiép thi lién két (affiliate
marketing, AM) trén nén ting nay da tré thanh cau ndi hiéu qué giva thuong hi¢u
va khdch hang. Sinh vién TP. H6 Chi Minh la nhém déi tugng c6 xu hudng tiép
nhan thong tin va dua ra quyét dinh mua hang nhanh chéng dudi tic dong cua
cdc video ngin va ddnh gid chan thyc tii nhting ngudi ¢6 sic anh huéng. Dieu
nay dat ra yéu ciu cip thiét vé viéc nghién ciu va lam ro: nhiing dic diém nao
cua chuong trinh AM dang thuc sy chi phéi quyét dinh mua sim ctia nhém sinh
vién. Thé€ nhung cdc cong trinh nghién ciu trude day chu yéu tap trung vao cdc
yéu td truyén théng anh huéng dén hanh vi mua sim truc tuyén, chua khai thdc
sau yé€u t6 noi dung s6, co ché khuyén khich hoa hong, niém tin véi ngudi sing
tao né1 dung va muic d¢ anh hudng ctia cong dong truc tuyén — nhung thanh t6
dac trung cia mo6 hinh AM hién dai.

Chinh vi vay, cong trinh nghién ciu “Tdc dong ctia chuong trinh tiép thi lién két
- AM trén TikTok dén quyét dinh mua hang caa sinh vién trén dia ban TP. H6 Chi
Minh” dugc thyc hién nham muyc dich khic phuc nhting khoing tréng con vudng
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mic trong cdc cong trinh trude, cung cap cdi nhin sau sic vé cich ma chuong trinh
ti€p thi lién két trén TikTok cd thé dinh hinh hanh vi tiéu dung cua sinh vién, giip
cdc doanh nghi¢p t61 uu héa chién luge tiép thi ctia minh mét cdch hi¢u qua hon.

1. Co s6 ly thuyét va phuong phap nghién cuu

1.1. Co s6 ly thuyét

Hién nay ¢6 rit nhiéu dinh nghia vé affiliate marketing (ti€p thi lién két), cu
thé theo Hoffman va Novak, AM la hanh dong quing bd sin phim cua nguoi
khdc thong qua internet dé ki€m hoa hong ti cdc méi hang dugc cung cip.'
Dong vdi quan diém, Stokes cho ring: AM la viéc bén thi ba quang cdo sin
phim thay cho doanh nghié¢p dé déi ldy khoan tién “hoa hong” di dugc thoa
thuan tu trude.? Nho vay, doanh nghi¢p c¢6 thé tiét kiem duge t6i da cic nguon
chi phi vé nhan luc va thoi gian, trong khi s¢ lugng khich hang ti€p can dugc
VA1 san phidm cua doanh nghiép 1a rit cao. Tuy nhién, nhiing ly thuyét trén mdi
chi dua ra dugc cdch ti€p can chung vé hinh thic bin hang thong qua luc lugng
bin hang trung gian.

Theo Del Franco & Miller;®> Goff ;' Goldschmidt va cong su;®> Haig;®
Mariussen va cong su;” Tweney,® AM la loai hinh marketing tryc tuyén, theo d6
mot doanh nghi¢p hoic ngusi bin ky mot thda thuin véi mot don vi lien két
dé gidi thiéu sain phim biang viéc chia sé cdc link (dudng lién két) din dén trang
website (trang web) lién két ¢6 chuia sin phim. Muc dich chinh cua loai hinh
marketing nay la quang cdo san pham, thic diy luu lugng truy cap web, tao ra
cdc giao dich dugc thuc hién béi nguoi dung truc tuyén

Trong bai viét nay, nhém tdc gid dua theo khdi niém cua Kaur Jaspreet va
Wadera Deepti (2017), “AM la hanh déng quing bd sain phim cta ngusi khdc
thong qua internet dé ki€m “hoa hong” tit cdc m6i hang duge cung cip”.” Tu
dd, nhan thay tiép thi lién két Ia mot hinh thic marketing dua trén hi¢u suit, day
dugc xem la moét chién thuat bian hang truc tuyén caa cdc doanh nghiép, cong ty
dich vu,.. trén nén taing mang xa hoi.

Bén canh dé6, TikTok Ia moét nén ting video am nhac, mang xa hoi va 1a sin
phim do moét ngudi Trung Qudc - Truong Nhit Minh sing lap cta ByteDance.
TikTok dugc ra mit trén thi trudng quéc t€ vao thing 9/2017 (tic 1 nim sau khi
ra mat) khi cho phép ngudi tham gia tao, chia sé va khim phd nhting video ngin
cua Griftin LaFleur va cong su.'” Tiép thi lién két trén nén tang TikTok (Affiliate

1 Donna L. Hoftman, Thomas P. Novak, “How to acquire customers on the web”, Harvard Business Review,
Vol. 78(3), 2000, tr. 179-188.

2 Rob Stokes, eMarketing: The essential guide to marketing in a digital world, Quirk eMarketing, 2010.

3 Mark Del Franco, Jim Miller, “Affiliate Marketing Strategies”, Catalog Age, Vol. 20(5), 2003.

4 Lisa Goff, Affiliate Marketing on the Web, Atlantic Publishing Company, 2006.

5 Simon Goldschmidt, Simon Junghagen, Fiona Harris, Strategic Affiliate Marketing, Edward Elgar Publishing, 2003.

6 Matt Haig, E-Business Essentials, Kogan Page, 2001.

7 Audun Mariussen, Roberto Daniele, David Bowie, “Unintended consequences in the evolution of
affiliate marketing networks: A complexity approach”, The Service Industries Journal, Vol. 30(10), 2010, tr.
1707-1722. DOT: https://doi.org/10.1080/02642060903580665

8 Dylan Tweney, “Affiliate marketing for online businesses”, Infol¥orld, 1999.

9 Jaspreet Kaur, Deepti Wadera, “Affiliate marketing strategy of Amazon India”, trong Driving Traffic and
Customer Activity Through Affiliate Marketing, IGI Global, 2017, tr. 33-50.

10 Griftin LaFleur, Mekala Streets, “What is TikTok?”, 2025, TechTarget, https://www.techtarget.com/
whatis/definition/TikTok, truy cap ngay 30/09/2025.
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TikTok) 1a mot phuong thic ki€m tién truc tuyén danh cho cdc nha sdng tao noi
dung trén nén ting TikTok. Bang cdch gin link sain phdm vao video, livestream
hoic tiéu d¢ mo6 tid ban than trén mang cd nhan, cdc nha sing tao néi dung sé
nhan dugc “hoa hong” méi khi ¢6 ngusi mua hang thong qua nhing lién két
nay. Hinh thuc nay khong chi mang lai nguon thu nhap hip dan cho cic nha
sdng tao ndi dung ma con dem dén nhitu 161 ich thiét thuc cho ngusi bdn hang
trén TikTok Shop. Tham gia AM trén TikTok, cdc cta hang c6 thé gia tang do
nhan dién thuong hi¢u, dé dang ti€p can nhom khdch hang tiém ning thong qua
tép nguoi theo doi sin ¢6 cua cdc nha sing tao ndi dung.

Ngoai ra khdi niém vé AM, TikTok va cdch thic tiép thi lién két trén
TikTok, nhém tic gid dya trén nhting mo6 hinh nén ting ly thuyét kinh dién
nhu Ly thuyét hanh dong c6 k& hoach (Theory of Planned Behavior, TPB) giai
thich vai tro caa thdi do, chuin muc xa hoi va nhan thic ki€m sodt hanh vi;
M6 hinh chip nhan cong nghé¢ (Technology Acceptance Model, TAM) nhin manh
anh hudng cta tinh hau ich va tinh dé s dung; va Ly thuyét nhan thic rai ro
(Theory of Perceived Risk, TPR) cho thiy rui ro cam nhan c6 thé can tré quyét
dinh mua hang truc tuyén. Cung vdi d6, nghién ciu cic moé hinh cua cdc tic
gid trong va ngoai lién quan dén nédi dung cua dé tai, nhu nghién ciiu nhim
ddnh gid anh huéng cia AM t6i quyét dinh mua san phidm thoi trang cua gidi
tré trén dia ban tinh Thdi Nguyén cia Dao Thi Huong,' nghién cdu vé inh
huéng ctia ngudi 6 stc anh huéng trén Tiktok dén hanh vi mua sim cua thé
hé¢ Z tai TP. H6 Chi Minh thong qua AM cua Lé Thanh Sang,'* nghién cuu
cdc yéu t8 tdc dong cua tiép thi lien két dén quyét dinh mua sim tryc tuyén
cua sinh vién truong Pai hoc Tai chinh - Marketing trén san thuong mai di¢n
ti Shopee cuia Hoang Hai Yén va cdc cong sy, nghién ciu phan tich cdc yéu
t6 anh huéng dén y dinh mua sim cuda gidi tré d6i véi cdc chuong trinh tiép
thi lién két, mot nghién ciu truong hop tai Can Tho, Viét Nam caa Pham Le
Dong Hau va Truong Ngoc Tran."* O quéc t€, bao gom cong trinh nghién
ciu cua cdc tdc gia Nurul Azmi® vé anh hudng cda chién luge tiép thi lién
két ky thuat s6 trén TikTok dén Y dinh mua hang ctia Thé h¢ Z tai Jakarta,
Indonesia, nghién ciu ti€p thilién két trén TikTok: Cdc yéu t6 anh hudéng dén
y dinh mua hang cta nguoi tiéu dung tré lanh nghe tai Santa Cruz, Occidental
Mindoro, Ferinz Christian Tria Sibulan & Jenny Ariola Galay- Limos, Nestle

11 Pao Thi Huong, “Anh huéng ctia Affiliate Marketing t6i quyét dinh mua san phdm thoi trang cua gidi
tré trén dia ban tinh Thdi Nguyeén”, Tap chi Cong Thuong, 2024, s6 12, tr. 88-94.

12 Lé Thanh Sang, “Anh huéng ciia ngudi ¢4 stic anh huéng trén TikTok dén hanh vi mua sim cta thé he Z
tai TP. Ho6 Chi Minh thong qua Affiliate Marketing”, Tap chi Nghién aiu Kinh t¢ va Kinh doanh Chdu A, s6
03, 2025, tr. 52-67.

13 Hoang Hai Yén, Nguyén Thi Mo, Tran Vin Cudng, “Cdc yéu t6 tdc dong cta tiép thi lién két dén quyét
dinh mua sim truc tuyén cua sinh vién trén san thuong mai dién ti Shopee”, Tap chi Thuong mai, s6 05, 2024,
tr. 34-41.

14 Pham Lé Dong Hau, Truong Ngoc Tran, “Phan tich cdc yéu t6 dnh huéng dén y dinh mua sim cuta gidi
tré déi voi cdc chuong trinh ti€p thi lién két: Nghién ciu trusng hop tai Can Tho”, Tap chi Khoa hoc
Triwong Dai hoc Can Thoa, s6 59(2), 2023.

15 Nurul Azmi, “The influence of TikTok affiliate digital marketing strategy on generation Z purchase
intentions in Jakarta, Indonesia”, Golden Ratio of Marketing and Applied Psychology of Business, Vol. 5(1), 2024,
tr. 168-184.
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Ann D. L. Calvadores va cong su'® vé nghién ciu vé y dinh mua hang cua
nguoi tiéu dung thong qua TikTok Shop ¢é su tham gia cua ti€p thi lién két.
Tu d6, nhém tdc gia da dé xudt mo hinh deé xuit tic dong cua AM trén TikTok
dén quyét dinh mua hang cua sinh vién trén dia ban TP. H6 Chi Minh.
Dua trén cdc co s6 ly thuyét trén, nhém tic gid dé xuit mo hinh va gia
thuyét nghién ciu nhu sau:
Bdng 1. Cdc yéu té duoc lya chon lam thang do

STT Cdc yéu t6 Nguon

Lé Thanh Sang (2025); Hoang Héii Yén va cdc cong su

1 Thii do (2024); Pham Lé Pong Hau & Truong Ngoc Tran (2023)"

Pham Lé Pong Hau & Truong Ngoc Tran (2023); Nurul

2 Do tin cay Azmi (2024)

Dao Thi Huong (2024); Pham Lé Dong Hiau & Truong

3 Thong tin dugc chia sé Nagoc Tran (2023)

Hoang Hai Yén va cdc cong su (2024); Pham Lé Bong Hau

4 Nhan thiic rii ro & Truong Ngoc Tran (2023)

Pham Lé Pong Hau & Truong Ngoc Tran (2023); Nurul

5 Anh huéng xa hoi Azmi (2024)

Hoang Hai Yén va cdc cong su (2024); Pham Lé Bong Hau
& Truong Ngoc Tran (2023); Nurul Azmi (2024)
(Ngudn: Nhom tdc gia téng hop)

6 Nhan thic tinh htiu ich

Hinh 1. M6 hinh nghién ciiu dé xudt

Thai do
D6 tin cay
H2
Théng tin dugc chia sé Quyét
dinh
Nhaéan thwc rai ro mua
hang
Anh huéng x3 héi
Nhan thire tinh hitu ich

(Ngudn: Két qud phdn tich ciia nhém tdc gid)

16 Ferinz Christian Tria Sibulan & Jenny Ariola Galay- Limos, “TikTok affiliate marketing: Factors influencing
purchase intention of young professional consumers in Santa Cruz, Occidental Mindoro”, International
Journal of Research Studies in Management, Vol. 12(3), 2024, tr. 47-66; Nestle Ann D. L. Calvadores & Michael
Caballero, “The hidden gem of yellow basket: A study on consumer purchase intention through TikTok
shop involved affiliate marketing”, Inclusive Society and Sustainability Studies, Vol. 4(2), 2024, tr. 40-50.

17 Pham Lé Dong Hau, Truong Ngoc Tran, “Phan tich cdc yéu t6 dnh hudng dén y dinh mua sim cda gidi
tré d6i véi cdc chuong trinh ti€p thi lién két: Nghién ciu truong hop tai Can Tho”, Tap chi Khoa hoc
Truong Dai hoc Cdn Tho, s6 59(2), 2023, tr. 145-156.



KINH TE 41

Trén co s6 téng quan nghién ciu, nhém tdc gid d& xudt mo hinh nghién ciu
anh hudng cua tic dong ctia AM trén Tiktok tdi quyét dinh mua hang cua sinh vién
trén dia ban TP. H6 Chi Minh. Ciéc gia thuyét nghién ciu duge dua ra nhu sau:

H1: Thdi d§ tac dong tich cuc téi quyét dinh mua hang.

H2: D¢ tin cdy tdc dong tich cuc téi quyét dinh mua hang.

H3: Théng tin dugc chia sé tdc dong tich cuc téi quyét dinh mua hang.

H4: Nhdn thiic rii ro tdc dong tiéu cuc téi quyét dinh mua hang.

HS5: Anh hudng xa héi tac dong tich cuc t6i quyét dinh mua hang.

H6: Nhdn thiic tinh hou ich tdc dng tich cuc téi quyét dinh mua hang.

1.2. Phuong phdp nghién ciiu

Nghién ctu dugce trién khai qua hai phuong phdp chinh: phuong phdp
nghién ciu dinh tinh va phuong phdp nghién ciiu dinh lugng. O giai doan dinh
tinh, nhém tdc gia téng hop tai li¢u trong va ngoai nudc nhim xay dung co sé ly
thuyét viing chic, xdc dinh khoing tréng nghién ciiu. Bong thoi, day 1a nén ting
dé dé xuit gia thuyét, khung phan tich va phuong phdp nghién ciu phu hop.
Giai doan dinh lugng dugc thuc hién thong qua khio sdt truc tuyén bing Google
Form véi phuong phdp chon miu thuan tién. Du liéu thu thap dugc phan tich
bang phin mém SPSS 20.0, st dung cdc ky thuat Cronbach’s Alpha, EFA va hoi
quy tuyén tinh béi. Két qua nghién ciu gép phin do ludng tic dong cua cdc yéu
t6 nhu néi dung quang bd, muc d¢ tuong tic, cam nhan huu ich, niém tin va yéu
t6 giai tri dén quyét dinh mua hang caa sinh vién trén nén tang TikTok.

1.3. Quy trinh chon mdu

Nhoém nghién ciiu xdc dinh d61 tugng khao sdt la sinh vién dang theo hoc tai cdc
truong dai hoc trén dia ban Thanh phd Ho Chi Minh va da tling mua sim truc tuyén
thong qua chuong trinh AM trén nén tang TikTok Shop. Mau nghién ciu duge lya
chon bing phuong phdp chon mau phi xdc sudt theo ky thuat thuin tién, thong qua
viéc chia sé bang khao sit Google Forms trén nén taing Facebook cua cdc thanh vién
trong nhém. Cin ci vao yéu cau vé kich thudc mau ctia phan tich EFA va hoi quy da
bién, nhém nghién cdu ti€n hanh khao sit truc tuyén va thu vé duge 355 mau. Sau
khi thu thap, cdc bang khao st duge kiém tra, loai bo cdc phiéu khong hop 1é va git
lai 324 bang khio st hop 1¢ dé phuc vu cho qud trinh phan tich dit liéu bang SPSS.
2. Két qua nghién cuu
2.1. Kiém dinh thang do bding h¢ s tin cdy Cronbach’s Alpha

Két qua kiém dinh d¢6 tin cay thang do cho thiy cdc thanh phan trong thang do
déu dat yéu cau va la thang do t6t véi hé s¢ Cronbach’s Alpha > 0.7." T4t ci cdc
bién quan sdt thanh phan trong thang do déu c6 hé s6 tuong quan bién téng > 0.3
nén déu dugce git lai.”” Ngoai trit TD4 ¢6 h¢ s6 0.291 < 0.3, tuy nhién nhém tdc
gid nghién cdu van git lai vi ly do hé s§ nay dang tién dian vé 0.3 nim trong ngudng
chidp nhan dugc, néu loai bién nay, hé s¢ Cronbach’s Alpha néi chung ctia thang do
cang khong thay d6i nhiéu.

18 Jum C. Nunnally, Psychometric Theory, 2nd ed., McGraw-Hill, 1978.

19 Eduardo Cristébal, Carlos Flavidin, Miguel Guinaliu, “Perceived e-service quality (PeSQ): Measurement
validation and effects on consumer satisfaction and web site loyalty”, Managing Service Quality: An
International Journal, Vol. 17(3), 2007, tr. 312-340. DOI: https://doi.org/10.1108/09604520710744326
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Bdng 1. H¢ s6’ Cronbach’s Alpha ciia thang do cdc nhan t6

Bién quan | Trung binh thang | Phuong sai thang do | Tuong quan | Cronbach’s  Alpha
sdt do néu loai bién néu loai bién bién téng néu loai bién

Thang do Thdi d¢: Cronbach’s Alpha = 0.793

TD1 12.55 4.273 444 717
D2 12.57 4.425 447 728
TD3 12.73 4.290 .384 739
TD4 12.98 4.393 291 783

Thang do Thong tin chia sé: Cronbach’s Alpha = 0.819

CS1 16.23 7.205 498 .815
CS2 16.40 6.470 .671 765
CS3 16.36 6.553 .619 781
CS4 16.30 6.432 .635 776
CS5 16.21 6.827 .636 777

Thang do Nhan thuc rui ro: Cronbach’s Alpha = 0.858

RR1 14.57 10.017 .699 .823
RR2 14.50 10.579 .661 .833
RR3 14.72 9.987 709 .820
RR4 14.49 9.421 705 .821
RR5 14.78 10.142 .610 .846

Thang do Anh huéng xi hoi: Cronbach’s Alpha = 0.870

XH1 15.19 9.132 .669 .848
XH2 15.32 8.381 .695 .843
XH3 15.11 9.012 .684 .845
XH4 15.27 8.260 724 .835
XH5 15.16 8.825 707 .839

Thang do Nhan thuc tinh huu ich: Cronbach’s Alpha = 0.875

HI1 16.10 7.148 .648 .863

HI2 16.09 7.128 .740 .839
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HI3 16.02 7.124 736 .840
HI4 15.95 7.258 701 .849
HI5 15.89 7.347 .699 .849

Thang do D¢ tin cay: Cronbach’s Alpha = 0.878

TC1 18.38 15.599 756 .846
TC2 18.49 15.025 759 .844
TC3 18.41 15.568 734 .849
TC4 18.23 17.213 .581 .873
TC5 18.61 15.106 .642 .888
TCo6 18.41 15.516 .657 .862

Thang do Quyét dinh mua hang: Cronbach’s Alpha = 0.903

QD1 11.53 5.445 77 877
QD2 11.46 5.605 759 .884
QD3 11.50 5.204 791 .872
QD4 11.50 5.272 .806 .866

(Ngudn: Két qud phdn tich ciia nhom tdc gia)
2.2. Phan tich EFA
Bdng 2. Tom tdat két quda H¢ s6 KMO - Kiém dinh Bartlett - Tong phuong sai trich

(Bién doc lap)
He¢ s6 KMO 903
Sig. 000
Eigenvalue 1.095
Téng phuong sai trich 66.507

(Nguén: Két qud phdn tich cia nhom tdc gid)
Bdng 3. Két qud phan tich EFA Bién dgc ldp

Nhan t6

1 2 3 4 5 6

TC2 | .851

TC3 |.791
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TC1

770

TC5

748

TC6

.626

TC4

553

XH4

743

XH2

724

XH3

713

XH1

.686

XH5

.662

HI5

762

HI3

746

HI2

744

HI4

.700

HI1

.603

RR3

.835

RR4

798

RR1

761

RR2

754

RR5

719

CS1

719

CS5

.690

CS4

.617

CS2

.592

CS3

571

TD2

768

TD3

736

TD1

728

TD4

.672

(Nguon: Két qud phdn tich aia nhom tdc gid)
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Tu két qua cua Bang 2 va Bang 3, kiém dinh KMO ¢6 hé s6 KMO = .903 >
0.5 va kiém dinh Bartlett ¢6 Sig. = 0.000 < 0.05, phan tich nhan t6 la rit phu hop.
C6 6 nhan t6 dugce trich dya vao tiéu chi Eigenvalue > 1, vay 6 nhan t6 nay tém tit
thong tin cua 30 bién quan sit duge dua vao EFA mot cdch t6t nhit. 6 nhan t6 ¢6
Eigenvalue Tan lugt la:

- Nhom 1: TC1, TC2, TC3, TC4, TC5, TC6: Nhan t6 duge goi tén la Do tin
cay - Ky hi¢u TC.

- Nhém 2: XH1, XH2, XH3, XH4, XH5: Nhan t6 dugc goi tén la Anh huéng
xa hoi - Ky hi¢u XH.

- Nhom 3: HI1, HI2, HI3, HI4, HI5: Nhan t6 dugc goi tén [a Nhan thic tinh
hou ich - Ky hi¢u HI.

- Nhém 4: RR1, RR2, RR3, RR4, RR5: Nhin t& dugc goi tén la Nhan thuic
rai ro - Ky hiéu RR.

- Nhém 5: CS1, CS2, CS3, CS4, CS5: Nhan t6 dugce goi tén la Thong tin duge
chia sé¢ - Ky hi¢u CS.

- Nhém 6: TD1, TD2, TD3, TD4: Nhan t6 dugc goi tén [a Thdi do - Ky hi¢u TD.

Theo d6, phuong phdp trich Principal Component, phép xoay Varimax, cdc bi¢n
c6 hé s6 tai > .5 va chénh léch cross-loading > .2.

Toéng phuong sai ma 6 nhan t6 nay trich duge la 66.507% > 50%, cho thiy 6
nhan t6 trich ra gidi thich duge 66.507% bién thién du li¢u cta 30 bi¢n tham gia vao
EFA. Két qua nay cho thiy gid tri hoi ty t6t, tuy nhién cin thuc hién CFA dé kiém
tra thém gid tri phan biét.

Bdng 4. Tom tdt két qua H¢ s6 KMO - Bdng 5. Két qud phdn tich EFA
Kiém dinh Bartlett - Toéng phuong sai trich Bién phu thuéc
(Bién phu thugc)

Hé s6 KMO | .827 Nhan t6
1
Sig. .000
QD4 .895
Ei 1 101
igenvalue 3.10 QD3 885
Téng phuong | 77.526 QD1 .877
sai trich
QD2 .865

(Nguén: Két qud phdn tich ciia nhém tdc gia) — (Neudn: Két qud phdn tich cia
nhom tdc gid)

Tu két qua cua Bang 4 va Bang 5, H¢ s6 KMO = 0.827 > 0.5 va kiém dinh
Bartlett ¢6 Sig. = 0.000 < 0.05, phan tich nhan t6 la rit phu hgp. Téng phuong sai
trich 1a 77.526 c¢6 nghia Ia nhan t6 nay giai thich duge 77.526% su bién thién cua du
liéu. H¢ s6 tai nhan t6 cua cdc bién quan sit déu 16n hon 0.5, vay nén 4 bién QD1,
QD2, QD3, QD4 déu thoa diéu kién khi phan tich nhan t6. Két qui nay cho thiy
gid tri hoi tu t6t, tuy nhién can thuc hién CFA dé€ kiém tra thém gid tri phan biét.
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2.3. Phan tich tuong quan Bdng 6. Két qud phan tich tuong quan tuyén tinh Pearson
TD TC CS RR XH HI QD
TD Tuong quan Pearson 1
Muc y nghia
TC  Tuong quan Pearson 370%* 1
Muic y nghia .000
CS Tuong quan Pearson 482%* .588%* 1
Muc y nghia .000 .000
RR  Tuong quan Pearson .302%* 218%* 272%*
Muic y nghia .000 .000 .000
XH  Tuong quan Pearson 310%* A495%* 529%% | 349%*
Muic y nghia .000 .000 .000 .000
HI Tuong quan Pearson 461** .380** S19xk | 354%% .647x* 1
Muc y nghia .000 .000 .000 .000 .000
QD  Tuong quan Pearson 292 .545%* S11Fx | 236%% | 670%* 583*x 11
Muic ¥ nghia .000 .000 .000 .000 .000 .000
** Tuong quan tai muc y nghia 1% (2-phia).

T két qua cua Bing 6, ta thiy gid tri sig cia ki€ém dinh tuong quan Pearson gitia 6

bién doc lap TD, TC, CS, RR, XH, HI vdi bién phuy thuoc QD déu c6 gid tri nho hon
0.05, chuing t6 ring ¢6 méi lién h¢ tuyén tinh gitia cdc bién doc 1ap nay véi bién phu
thudc. Bén canh d6, cic bién doc 1ap c6 h¢ s6 tuong quan tuyét doi < 0.7, cho thdy tinh
trang da cOng tuyén trong mo hinh la khong quan trong.

2.4. Phan tich hoi quy

Bdng 7. Bdng tong hop két qud mé hinh

M6 hinh R R? R? hiéu chinh Sai s¢ chudn cua udc lugng Durbin-Watson
.738° 545 .537 51812 2.149
Bdng 8. Két qud kiém dinh ANOVA
M6 hinh Téng cdc binh phuong df Binh phuong trung binh F Sig.
Hoi quy 102.005 6 17.001 63.330 .000°
1 Phin du 85.099 317 .268
Téng 187.104 323

a. Nhan t6 phu thuoc: QD

b. Nhan t6 du dodn: (Hing s6), TD, TC, CS, RR, XH, HI

(Ngudn: Bdng 6, Bdng 7, Bdng 8 la két qud phdn tich ciia nhom tdc gid)
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Tu két qua phan tich trén, ta thiy gid tri R? hiéu chinh bing 0.537, hé s6
Durbin—Watson bang 2.149 cho thdy phan du doc lap. Kiém dinh ANOVA ¢6 F =
63.330 va Sig. = 0.000 < 0.05, c6 du co 6 két luan ring mo hinh hoi quy t6ng thé
c6 v nghia théng ké va cé thé duge st dung dé€ phan tich méi quan h¢ gita cic yéu
t6 nghién ciu véi quyét dinh mua hang cua sinh vién.

Bdng 9. Két qud phan tich hoi quy

Sai s6 chuin Beta sai VIF
1| (Hingso) 348 232 1.498 135
TD -.061 .052 -.054 -1.173 242 .675 1.482
TC 241 .047 .249 5.091 .000 .597 1.674
CS .089 .064 .074 1.390 165 .505 1.981
RR -.040 041 -.041 -.990 323 .826 1.211
XH .399 .057 381 6.958 .000 479 2.086
HI .280 .063 243 4.478 .000 486 2.058
Bién phu thuoc: QD

(Nouédn: Két qud phdn tich cia nhom tdc gia)

Qua két qui dugc trinh bay 6 bang trén ta ¢6 cdc két luan sau:

H¢ s6 phong dai phuong sai VIF dao dong 1.211-2.086, nho hon ngudng 5,
cho thiy khong ¢6 da cong tuyén nghiém trong.

Gid tri sig cua kiém dinh t ctia cdc bién TD (0.242), CS (0.165), RR (0.323) deu
16n hon 0.05, vay nén cdc bi¢én TD, CS, RR khong ¢ y nghia trong m6 hinh hoi
quy hay cdc bién nay khong ¢ tic dong lén bién phu thudc QD.

Cidc bién con lai gom: TC, XH, HI déu ¢6 gid tri sig cua kiém dinh t nho hon
0.05 nén déu cé y nghia théng ké, ndéi cich khdc cic bién nay déu cé tic dong lén
bién phu thuoc QD.

Mo hinh hoi quy chua chuin héa nhu sau:

QD = 0.348 + 0.241*TC + 0.399*XH + 0.280*HI + ¢

Theo thang do Likert 5 muic do, trong cdc dieu kién khdc khong dé6i, khi tin cay
ting lén 1 thi muic d¢ quyét dinh mua cuaa khdch hang ting 1én 0.241 don vi. Tuong
ty, khi anh hudng cta xa hoi ting 1én 1 thi mic d¢ quyét dinh mua cuaa khdch hang
ting lén 0.399 don vi va khi yéu t6 nhan thuc tinh haiu ich ting 1én 1 thi muic do
quyét dinh mua ting lén 0.280 don vi.

2.5. Kiém dinh gid thuyét cia mé hinh

Gia thuyét H1 (thdi do), H3 (thong tin chia sé) va H4 (nhan thiic rii ro) ¢6 sig
> (.05 nén bi bdc bo, tic khong tic dong ding ké dén quyét dinh mua hang,

Gia thuyét H2 (do tin cay, B = 0.249, sig = 0.000), H5 (anh huéng xa hoéi, 3
= (.381, sig = 0.000) va H6 (nhan thic tinh hau ich, f = 0.243, sig = 0.000) dugc
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chip nhan, cho thdy ¢ méi quan hé¢ thuin chiéu va ¢6 y nghia théng ké véi quyét
dinh mua hang cua sinh vién.
Bdng 10. Két qud kiém dinh gid thuyét

STT | Gia thuyét Noi dung Két qua

1 Hi Yéu t6 thdi do tic dong dén quyét dinh mua hang cuaa sinh vién trén | Bdc bo
dia ban TP. H6 Chi Minh théng qua AM trén Tiktok

5 2 Yéu t6 do tin cay tic dong dén quyét dinh mua hang cua sinh vién | Chdp nhan
trén dia ban TP. H6 Chi Minh thong qua AM trén Tiktok

3 3 Yéu t6 thong tin chia sé tic dong dén quyét dinh mua hang cta sinh vién | Bdc bo
trén dia ban TP. H6 Chi Minh thong qua AM trén Tiktok

4 H4 Yéu t6 nhan thic rui ro tic dong dén quyét dinh mua hang cta sinh vién | Bdc bo
trén dia ban TP. Ho6 Chi Minh thong qua AM trén Tiktok

5 H5 Yéu t6 anh hudng xa héi tic dong dén quyét dinh mua hang cta sinh vién | Chip nhan

) trén dia ban TP. H6 Chi Minh thong qua ti€p AM trén Tiktok

6 H6 Yéu t8 nhan thiic tinh huu ich tic dong dén quyét dinh mua hang cua | Chip nhan

sinh vién trén dia ban TP. H6 Chi Minh thong qua AM trén Tiktok

(Noudn: Két qud phdn tich cia nhom tdc gia)

Két qua hoi quy cho thiy cdc gid thuyét H1 (Thdi do), H3 (Thong tin dugc
chia sé), va H4 (Nhan thdc rti ro) bi bac bo (Sig. > 0.05). Cidc gia thuyét nay bi bdc
b6 khong ¢ nghia la nghién ciu thit bai ma day duge xem la mét nguon thong tin
phin hoi caa thuc trang hién tai. Trong trudng hop nay, viéc cic yéu t6 Thdi do,
Thong tin va Nhan thuc rai ro khong tic dong cho thdy quyét dinh mua hang ctua
sinh vién trén dia ban TP. H6 Chi Minh thong qua AM trén Tiktok khong chiu anh
huéng 16n tit cic yéu té nay.

Vi vy, trén thuc t€, cdc doanh nghiép khi dua ra chién lugc marketing vé
AM trén Tiktok nén diéu chinh theo hudng chu trong hon d6i véi cdc gia thuyét
ve Do tin cay, Anh huéng xa héi va Nhan thic tinh hou ich (cdc gid thuyét duge
chidp nhan), chuyén trong tim sang cic yéu t6 nhu dnh hudng xi hoéi, do tin cay
va nhan thuc tinh hou ich, ti d6 thiét k€ cdc chuong trinh marketing pht hop véi
hanh vi thuc té.

Tuy nhién, viéc mot gia thuyét bi bic bo ciing mé ra co hoi dé dinh hudng lai
cdc gid thuyét méi hoic mé rong pham vi nghién ciu chuyén sau vé cdc gia thuyét
nay nhim lam 16 hon tic dong cua cic yéu t6 nay dén quyét dinh mua hang cua
nguoi tiéu dung.

3. Mot s6 khuyén nghi
3.1. Ve d¢ tin vday

Thii nhdt, TikTok cin ting cudng co ché kiém duyét d6i véi nha bin hang,
san phim va dich vy tham gia chuong trinh tiép thi lién két. Cdc san phim duge
quing bd can ¢6 thong tin 6 rang vé ngudn gdc, thuong hiéu, chit lugng va cha
thé chiu trdch nhiém. Viéc kiém sodt chit ché ngay tii khau tham gia sé gép phin
han ché hang gia, hang kém chit lugng va nang cao mic d¢ tin ciy cua sinh vién
ddéi véi nén ting.
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Thit hai, TikTok can hoan thi¢n hé théng dinh gid va phan hoi theo hudng
minh bach, ¢6 xdc thyc. Cdc nhan xét, binh luan va diém dinh gid nén uu tién hién
thi ti nhting tai khoian da phit sinh giao dich thuc t€ Pong thoi, nén ting ¢ thé
x4y dung nhan hoic cip do uy tin cho nha bdn hang va nguoi tham gia ti€p thi lién
két dua trén lich st giao dich, ty 1¢ phan hoi tich cuc, ty 1¢ khiéu nai va mic d¢ tuan
tha quy dinh. Co ché nay gitip sinh vién ¢ thém cin cu ddng tin ciy trudc khi dua
ra quyét dinh mua hang.

Thii ba, nha sing tao no1 dung can cong khai r6 méi quan h¢ thuong mai khi
gidi thiéu san pham. Nhting video ¢6 yéu t6 quing cdo, tai tr¢ hoic nhan hoa hong
tit lién két tiép thi cin dugce gin nhin dé nhan biét. Viéc minh bach nay giip sinh
vién phan biét gitia trai nghi¢m cd nhin va né1 dung quang b4, tit d6 chua dong dinh
gid thong tin trude khi mua hang.

Thii tu, doanh nghiép va nha bdn hang can cong khai, thuc hién nhit qudn chinh
sich bao hanh, déi trd, hoan tién va gidi quyét khi€u nai. Thong tin vé dieu kién dp
dung, thoi han xi ly va dau méi hd tr¢ can dugc trinh bay ro rang ngay tai trang sin
pham. Khi quyén Igi sau mua dugce bao dam, sinh vién sé an tAm hon va ¢6 xu hudng
tin tuéng hon déi véi san pham dugce gidi thiéu thong qua tiép thi lién két trén Tik Tok.
3.2. Veé danh huéng xa hgi

Thit nhdt, cin xiy dyng mot cong dong AM tich cyc va ¢6 tinh tuong tic cao
trén TikTok. Cdc nha sing tao néi dung tham gia chuong trinh tiép thi lién két nén
dugc khuyén khich chia sé trai nghiém chan thuyc vé sin pham, khong chi duing lai
6 quang bd. TikTok c6 thé hd trg bang cich phit trién cdc dién dan hoic nhém ho
tr¢ chinh thic dé két néi giva sinh vién — ngudi mua — va cdc Affiliate. Piéu nay sé
tao ra mot hé sinh thdi gin két, noi ngudi tiéu dung tré tudi caim nhan dugce sy dong
hanh va chia sé kinh nghiém mua sim thuc t€ tli cong dong.

Thit hai, n61 dung tiép thi lién két can ting tinh trai nghiém va tuong tic thong
qua video st dung thuc t&, phdt tryc ti€p, héi dip hoic so sinh san phim. Cdc hinh
thic nay gitp sinh vién ti€p can y kién tii nguoi sing tao va cong dong trudc khi dua
ra quyét dinh mua hang.

Thii ba, can phdt huy t61 da anh huéng xa hoéi - yéu t6 then chét trong AM.
Doanh nghiép va TikTok c6 thé trién khai co ché khuyén khich “chia sé lién két”
gitia ban be va ngudi than bang hinh thiic ma giéi thi¢u hoic giam gid cho ca ngudi
2161 thiéu va nguoi duge gidi thi¢u. Bén canh d6, viéc hop tic véi micro-influencer
(nhting ngudi ¢ muc dé dnh huéng vira phai nhung gan gui va chan thuc), dic biét
la sinh vién hoic nhting cd nhan ¢é tim dnh huéng trong cong dong hoc dudng, sé
gitip gia ting muc do gin gni va tinh lan tdéa. Ngoai ra, viéc hién thi s6 lugng don
hang thanh cong qua lién két affiliate, cing véi cdc ddnh gid tich cuc ti cong dong,
s& dong vai tro nhu “bang chiing xa hoi” quan trong, gép phin cing ¢ niém tin cua
sinh vién d6i vdi chuong trinh tiép thi lién két trén TikTok.

3.3. Ve nhdgn thiic tinh hiu ich

Thit nhdt, TikTok can t61 uu héa quy trinh mua hang thong qua lién két tiép
thi, bdo dim ngudi dung c6 thé dé dang xem gid, phi van chuyén, chinh sich déi tra
va thong tin san phdm ngay tai giao dién mua hang. Quy trinh cang ré rang va thuan
tién thi sinh vién cang nhan thiy lgi ich cia viéc mua sim qua nén ting.
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Thit hai, cic nha bdn hang va nha sing tao né1 dung cin cung cip thong tin chi
tiét, day dua va dé hiéu vé san phdm. Viéc trinh bay r6 rang cdc dic tinh, cong dung,
hudng dan stt dung hoic lgi ich thuc t& sé giip sinh vién cdm nhan gid trj thiét thuc
cua san pham. Pic biét, khi cdc thong tin nay duge truyén tai thong qua video ngin
sinh dong hoic phit truc ti€p cé tinh tuong tdc, sinh vién sé cang nhan thic ro6 hon
tinh hutu ich cta viéc mua hang qua lién két tiép thi.

Thit ba, TikTok c6 thé phdt trién cong cu so sinh nhanh gitia cdc sin pham veé gid
bdn, dinh gid, chi phi van chuyén va chinh sich hau mai. Viéc cung cip thong tin so
sinh ngay trén nén tang sé giip sinh vién tiét kiém thoi gian tim ki€m, ning cao hi¢u
qua lya chon va ting nhan thiic vé tinh htiu ich cia chuong trinh tiép thi lién két. @
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